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The future of marketing is all about selling smarter 
through cross-channel capabilities. When this is 
achieved, companies can fully understand their 
customers buying behaviours and preferences 
and thus improve and keep refining their tailored 
customer communication strategies.

of Marketers struggle 
to combine the various 

communication 
channels in an 

organised and logical 
manner.

The solution
Our  team assist businesses 
integrate their marketing campaigns 
by using a single cross media 
platform to deliver relevant, timely 
and fully synchronised customer 
experiences across multiple 
communication channels.

The problem

69%

WEB EMAIL SMS PRINT
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 provides a seamless recruitment experience for 
Fundamental Business Finance.

Introduction
Fundamental Business Finance is a national based finance broking company 
and a leader in the SME finance industry. With a national network of Finance 
Specialists, they have become a trusted brand for businesses owners to seek 
finance, capital and advice.

The Brief
Fundamental Business Finance was looking for an automated solution to manage 
their new licensee acquisition process. The solution needed to identify levels of 
interest and engagement while qualifying potential prospects and responding with 
personalised, timely and relevant messaging and information. The solution had to be 
seamless, scalable and smart.

Key Objectives
• To automate the new licensee acquisition process in a manner that was timely 

and detailed.
• To ensure that new licensees received accurate, clear and personalised 

information throughout the recruitment process.
• Information delivery and speed to follow up had to be instantaneous.
• The recruitment process had to be fully automated in order to save the busy team 

at FBF time and resources. 

Outcomes
• The journey created and developed along with the smarts within the  platform, 

allowed FBF to tailor an automated recruitment journey for new licensees.
• FBF has been able to offer their new licensees a personalised cross-channel 

recruitment experience involving Web, Email, SMS and Print.
• The acquisition journey with pre-defined trigger points has allowed FBF staff to 

recruit and qualify new licensees automatically, with autonomy. This “hands off” 
approach has maximised efficiencies, while mitigating the need for manual time 
and resources.
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The Journey
Starting from either of the new lead registration forms the new prospects complete their details to commence 
their automated journey. Introduction emails are delivered with scheduling applied to send email and SMS 
reminders if they do not progress to the next stage of the journey. A personalised landing page contains more 
detailed information regarding FBF's offerings along with a pre-populated contact form for the prospect to 
select one of four options indicating where their journey will progress to next. Following the selection they have 
made there are four individual journeys to progress and nurture the prospect with reminders and notification 
emails being returned to FBF so they can contact the prospect in a timely manner.
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Personalised Emails

Campaign Collateral

New Lead Registration Form

Self Registration Form
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Personalised Landing Page Personalised Printed Information Booklet

Thanks for taking the time to find out 
more about Fundamental Business 
Finance. 

Fundamental offers you the opportunity 
to take your earnings, influence & career 
to the next level.

As a finance specialist in the SME 
market, you’ll experience a diverse and 
challenging role which is so much more 
interesting than a regular mortgage 
broking role. 

Become a Business Finance Specialist 
and let us show you how to add value to 
your network and build a business that 
provides your ideal lifestyle.

Nathaniel Flack
Founder & Director of
Fundamental Business Finance

HI TOM

Business &
Commercial Lending

Equipment &
Asset Finance

Cashflow
Financing

Residential
Home Loans

Insurance

Campaign Collateral
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SYNCHRONISED 
DATABASE
Whether it’s print, email, online or 
social,  lets you reach your target 
audience across multiple channels 
with a single synchronised database.

REPORTING
Monitor activity and track your 
success with our convenient 
reporting dashboard which 
analyses every campaign and every 
channel in real time.

IMPROVE RESPONSE 
RATES
Improve your campaigns by making 
them more relevant and tailored 
through customisation and efficiency.

NO UPFRONT 
INVESTMENT
Create and execute campaigns 
with  without additional overhead 
costs or capital investment.

AUTOMATION
Fully automate your entire customer 
journey in order to deliver engaging 
cross-channel communication.

Experience the 
Benefits of  
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